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UNDERSTANDING THE BASICS OF DIGITAL

PRODUCT CREATION:

e START BY IDENTIFYING GAPS IN THE
MARKET OR PROBLEMS YOUR
AUDIENCE FACES.

e DEVELOP SOLUTIONS THAT ADDRESS
THESE ISSUES USING YOUR EXPERTISE
AND KNOWLEDGE.

BRAINSTORMING AND IDEATION:

e FOCUS ON SIMPLICITY, SUCH AS
CREATING GUIDES, WORKOUT PLANS,
OR RECIPE COLLECTIONS.

e USE TOOLS LIKE CANVA FOR DESIGN
AND CHATGPT FOR DRAFTING
CONTENT.

TYPES OF PRODUCTS:

e OPTIONS INCLUDE PDF GUIDES, AUDIO
CONTENT (E.G., MEDITATIONS OR
INTERVAL TRAINING), VIDEO
WORKSHOPS, AND STEP-BY-STEP
PROGRAMS.

e PRODUCTS CAN CATER TO SPECIFIC
NICHES SUCH AS FITNESS, NUTRITION,
OR WELL-BEING.
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MARKETING STRATEGIES:

e BUILD AN AUDIENCE WITH CONSISTENT
SOCIAL MEDIA CONTENT, INCLUDING
REELS, POSTS, AND LIVE SESSIONS.

e TEST IDEAS AND GAUGE INTEREST
THROUGH WAITING LISTS AND AUDIENCE
FEEDBACK.

STEP-BY-STEP PRODUCT LAUNCH:

e START SMALL, E.G., WITH A BEGINNER'S
GUIDE OR WORKSHOP.

e MARKET THE PRODUCT FOR A LIMITED
TIME TO CREATE URGENCY.

e COLLECT FEEDBACK FOR IMPROVEMENT
AND FURTHER ITERATIONS.

AUTOMATION AND DELIVERY:

e USE WEBSITES OR TOOLS LIKE
MAILERLITE TO MANAGE PRODUCT
DELIVERY AND CUSTOMER INTERACTIONS.

e ENSURE PRODUCTS ARE EASY TO ACCESS
ON MOBILE DEVICES.

AUDIENCE TARGETING:

e IDENTIFY DEMOGRAPHICS SUCH AS
BEGINNERS, SPECIFIC AGE GROUPS, OR
PEOPLE WITH PARTICULAR CHALLENGES.

e TAILOR PRODUCTS AND MARKETING
CAMPAIGNS TO THESE GROUPS.
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REVENUE MODELS:

e INTRODUCE LOW-COST OFFERINGS TO
ATTRACT CUSTOMERS, FOLLOWED BY
UPSELLING ADVANCED COURSES OR
BUNDLES.

e USE TESTIMONIALS, REVIEWS, AND
COMPETITIONS TO BUILD TRUST AND
ATTRACT MORE BUYERS.

CONTENT CREATION TIPS:

e PRODUCE SHORT, HIGH-VALUE CONTENT
THAT ADDRESSES SPECIFIC PROBLEMS.

e INCORPORATE VIDEOS, PDFS, AND
AUDIOS FOR VERSATILE LEARNING.

ITERATIVE IMPROVEMENTS:

e CONTINUOUSLY REFINE YOUR APPROACH
BASED ON MARKET TRENDS AND
CUSTOMER FEEDBACK.

e GRADUALLY EXPAND YOUR PRODUCT
INVENTORY TO INCLUDE MORE OPTIONS
AND BUNDLES.




